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THE NEW DUNLOP LAUNCH
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The Birth of the World's First Pneumatic Tyre
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The Founding Story and Our Convictions
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Inventing pneumatic tyres for his son
‘Creating something better for someone else’
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The Birth of the
Pneumatic Tyre
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The world's first pneumatic
tyre factory is born
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Commencement of
golf ball production
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Commencement of
water pillow production

1923
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Commencement of
tennis ball production
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The Story of a Challenge
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Providing high-quality products through outstanding technical :\;I»Azgﬁggif'aﬁ.‘ﬁﬁéﬁﬂﬁ o

expertise ‘Wherever the challenge lies, DUNLOP is there’ Lo Mans
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Rod Laver achieved
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Grand Slam achievement &
Olympic triumph
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World's first explanation of the
hydroplaning phenomenon
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The Story of a Challenge
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A brand that has generated positive emotions in people through
innovative experiences.
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World's first tyre featuring
special sound-absorbing
sponge launched
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2021
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Hideki Matsuyama wins
the Masters
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Taking on the challenge globally under the DUNLOP brand
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From 2026, Sumitomo Rubber will be known as DUNLOP.
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Sumitomo Rubber Industries, Ltd.
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Brand Concept: ONE DUNLOP

a2 —>3>7% > F,/ Communication Brand

> DUNLOP

FHEMTZ T~ F,/Principal Product Brands

Tyres Sports Industrial Products

> DUNLOP > DUNLOP MIRAlIE
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Sensing Core
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Change of Sales Company Name

Business CLOOUCn;t%r?f Current Company Name New Company Name
UusS Sumitomo Rubber North America, Inc. DUNLOP Tires North America, Inc.
Germany Falken Tyre Europe GmbH DUNLOP Tyre Europe GmbH
Tyre Australia Sumitomo Rubber Australia Pty. Ltd. DUNLOP Tyre Australia Pty. Ltd.
Chile Sumitomo Rubber Latin America Ltda DUNLOP Latin America Ltda
UAE Sumitomo Rubber Middle East FZE DUNLOP Tyre Middle East FZE
SToyc:ret/s Taiwan Kuo-chu Rubber Co., Ltd. DUNLOP Taiwan Co., Ltd.
Sports UK Srixon Sports Europe Ltd. DUNLOP Golf Europe Ltd.
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A Story of the Future
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Under the banner of ‘ONE DUNLOP’,
we will foster positive emotions in people
through innovative experiences.

2025
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Acquisition of DUNLOP brand

trademark rights in Europe,
America and Australia

2026
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ONE DUNLOP has begun
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Creating positive emotion

through innovative experiences.
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The Vision Pursued by the DUNLOP Brand
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A global premium brand symbolising challenge
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&> DUNLOP
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DUNLOP's Value Proposition

Brand Statement
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TAKING YOU BEYOND
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Customer Value
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Confidence to face
every challenge
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Experiences that
exceed expectations

Pushing beyond limits
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Confidence to face every challenge
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Providing peace of mind in everyday life
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Experiences that exceed expectations
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Exceeding expectations, delivering experiences that move the heart
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SYNCHRO WEATHER®

TREAD
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Pushing beyond limits
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The power to push your limits, delivered to you
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Embracing the challenge To global excellence
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Branding activities

- Marketing initiatives -
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Branding activities - Cultivating a premium and dynamic world
view -
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Grand Slam tournaments
Australian Open exposure
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ATP Tour Finals Coverage
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Branding Activities - Presence in the Racing Scene -
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Strengthening the new branding framework
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The Birthplace of DUNLOP, England
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Brand communication hub
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Marketing base
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A hub connecting Dunlop's history and future

20



&> DUNLOP

TAKING YOU BEYOND



